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WHO WE ARE

> ARCTIK is a Brussels-based communications agency recognised for its strategic and creative
communication capacity in the field of sustainability. Arctik develops tailored public relations
and communication strategies that take both objectives and resulting impact into account. We
facilitate the creation of communities and networks that contribute towards circulating content,
whilst cultivating meaningful dialogues and synergies between influencers and decision-makers.

> Arctik has substantial experience in designing and implementing communication campaigns
and projects which mix creative communication, interactivity and sustainability. We believe
in communication campaigns which provide a setting where opportunities are created, and
knowledge is shared between actors. It is an occasion to convey a message and collect insights
and intelligence.

> Our team has a strong commitment to sustainability. We incorporate sustainable values into
operations and consider environmental and social factors in every business decision, while
encouraging our partners and clients to think circular! Arctik is also registered to obtain the
Brussels ‘Enterprise eco-dynamique’ label.

www.arctik.eu




OUTREACH

> Arctik, as part of Technopolis Group is present in more than 10 countries with 140 consultants
originating from +45 countries and speaking +30 languages. This diversity offers a unique
perspective on what local-level stakeholders are receptive to.
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OUR SOLUTIONS
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Campaigns @
+ marketing Social media

Secretariat + Web visibility
management @ + Analytics

Arclik
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Editorial
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OUR EXPERTISE
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Circular Science & Climate
Economy Innovation Services

Regional

Entrepreneurship Policy




CLIENTS & PARTNERS
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Cédric HANANEL

Managing director

Cédric is the founder and managing

director of Arctik. Since 2011, he is pushing
forward sound communication strategies and
operational excellence. Specialized in
institutional communications and
sustainability, Cédric is committed to

developing solutions for positive stakeholders’

engagement, impact-driven activities, and
creativity.

He holds a Master in Sociology from the
University of Louvain, and a Master in
Sustainable International Development from
Brandeis University, Boston. Cédric

is also a Technopolis Group Director.

OUR TEAM

Katrien WITPAS

Senior communications
consultant

Katrien coordinates and implements
stakeholder engagement and communication
projects for organisations wanting to
undertake two-way stakeholder dialogue.

Katrien holds a BA in Linguistics and
Literature and an MA in Western Literature
from KU Leuven as well as an MA in Critical
Theory from the University of Nottingham.
She has a native-level command of English
and Dutch and speaks some French and
German.

Doris PUNDY

Senior communications
consultant

Doris joined Arctik in 2021 as a Senior
Communication Consultant. She is leading
communication projects as well as the
editorial and media activities.

Before joining Arctik, Doris worked as a
multimedia journalist, she covered European
and international headline stories specialising
in digital formats and channels. She worked
for several years as a Brussels-based staff
journalist for Deutsche Welle.

Doris holds a MA in political Science from the
University of Vienna, she is currently enrolled
in a master’s degree in environmental
sciences and management at ULB.



Marianne BRIBOSIA

Operations Manager,
HR, and Finances

Marianne joined Arctik as Operations, HR,
and Finances Manager in September 2021.

Her previous experience is very diversified

as she has been working in the Banking sector
for 10 years (including 3 years in the City of
London]), followed by 12 year in an import &
export company as Finance & RH Manager
and then 4 years in the Management Team

of one of the biggest Belgian construction
company as Human Resources

& Communication Director.

She studied Business Administration at the
university of Lieége (Belgium), followed by an
MBA in Chicago.

She speaks French and English, and has a
good working knowledge of Dutch.

Camille DIFFERDANGE

Communication
consultant

Camille joined Arctik in 2019 as a junior
communications consultant. She works on
various Belgian and European projects, with
a focus on digital communication campaigns
and events. Before joining Arctik, Camille
completed several internships, including one
in a government agency working to reduce
food waste in Cork (Ireland]). Camille holds a
Master’s degree in Coporate Communication
and Marketing from the Université Libre de
Bruxelles.

Her mother tongue is French, but she is fluent
in English and has some knowledge of Dutch.

Chloé DE RADZITZKY

Communication
consultant

Chloé joined the team in September 2018 as a
communication consultant. She works on various
Belgian and European projects, mainly revolving
around themes of circular economy, environment
and climate change. Chloé’s specialties are

the elaboration and implementation of digital
communication campaigns, as well as the
evaluation of communication strategies.

Prior to this, she worked for a year as a
Communication Assistant at Fluxys. She

was involved in both internal and external
communication projects. It provided her

with experience in event planning and project
coordination. She has also been an intern at Le
Vif UExpress and at the European Institute for
Research on Mediterranean

and Euro-Arab Cooperation (MEDEA).



Anya GREGORY

Communication
Consultant

Anya is currently leading the communication
and project management on EU
Environmental Technology Verification (ETV)
and European Open Science Cloud. She is also
working Arctik’s business development.

Previously, Anya managed the
communications, dissemination and advocacy
of EU-funded projects SHERPA, NOVATERRA,
Business4Change and EntreCompEdu for the
European Business Summit Network.

Anya studied the intersection of migration
and urban planning in her master’s degree

in Social & Cultural Anthropology at the KU
Leuven. Her most recent publication was on
the Ethics of Smart Cities. Anya holds a BA
degree in Humanistic Studies & Romance
languages from McGill University in Montreal.

Coralie VERHAEGEN

Communication
Consultant

Coralie graduated with a Master of Marine
and Lacustrine Science and Management,
a joint-university degree held by the VUB,

UGent and UAntwerpen. She is passionate
about sustainability, the climate crisis and
biodiversity.

During her education, Coralie has participated
in projects both in Belgium and abroad

on water and sanitation, green growth

and sustainability. She also conducted an
internship in a Peruvian NGO where she
assisted with their research and marine
conservation projects, coordinated workshops
with local fishermen and created outreach
material.

She has lived in South America and speaks
French, English, Dutch and Spanish.

Hannah HAYES

Communication
consultant

Hannah manages communication projects
with a focus on European public affairs and
sustainability.

Having worked in several countries, Hannah has
developed an international profile. Before joining
Arctik, Hannah has worked for four years as a
Project Manager at ICF Next where her focus
was on delivering integrated campaigns. She has
also worked in Vietnam.

Hannah received an Advanced Master’s degree
in Creativity & Marketing from Solvay Brussels
School - Economics & Management and a

BA in Graphic Design from the University of
Bournemouth. She is fluent in Norwegian and
English.



Alexandra SINGER

Communication
Consultant

Alexandra joined Arctik as a communication
consultant in September 2021.

She has experience as an editor, copywriter
and content strategist for public campaigns
and initiatives linked to, among other EU
policy areas, migration, climate resilience
and international cooperation. As a result,
she is proficient in treating - and translating -
complex policy developments in a way that is
accurate, concise and accessible.

Alexandra has a B.A. in Politics from Brandeis
University (USA), an MSc in Philosophy and
Public Policy from LSE (UK) and a Research
Master from KU Leuven (Belgium).

She is fluent in English and French,
conversational in Italian, and optimistic about
learning Dutch.

Déeborah LOZANO

Communication
consultant

Déborah joined the team in 2020 as a
Communication consultant. She is mainly
working on the EU Green Week, Brussels’
Region Programme on Circular economy
and transition (BeCircular) and the Label
Entreprise Eco-Dynamique.

Before joining Arctik, Déborah worked as

a Communications Officer at Water Europe
where she oversaw the organisation’s

online presence and supported the overall
communication. This experience provided her
strategic communication skills.

She has also been an intern at CEN CENELEC
and at BIE. Déborah holds a MA in Political
Communication and International Affairs
from ECS Brussels and a BA in Applied
Communication from IHECS.

She speaks French, Spanish and English.

Laura Empl
Communication
consultant

Laura joined Arctik in April 2021 as an intern.
She is currently doing her Master’s in European
Public Affairs at Maastricht University. She

also holds a double-degree Bachelor in Public
Governance across Borders from the University
of Twente and Westfalische Wilhelms-Universitat
Miinster. Having lived and worked in several
countries Laura speaks German, English, French
and Dutch.



Laura DIXON

Graphic designer
/ illustrator

Laura is Arctik’s in-house graphic designer
and illustrator. She has brought to Arctik a
creative vibe when joining us in 2016!

She is working closely with the creative
directors and the rest of our team to
design strategic materials in line with

the communication objectives. She is in
charge of producing visuals for print, web,
and animated video.

Laura holds a master in visual and graphic
communication (La Cambre). She speaks
French and English.

Gilles VAN KAN

Graphic Designer

Gilles holds a Masters degree in Plastic,
Visual and Spatial Arts from ENSAV La
Cambre in Brussels.

Over the last ten years, he has expressed
his graphic and conceptual creativity
through various collaborations including
corporate, agency and freelance work
which have allowed him to work on a wide
range of printed and digital media.

He joined the Arctik team in April 2021.

Cédric CHEVALIER
Web developer

Cédric works as Arctik’s in-house
web developer. He has over 10 years
of experience in the web and printing
industry.

Continuously balanced between the worlds
of print and web, his expertise lies between
the roles of graphic designer and web-
developer. A bridging expertise that is very
much appreciated by Arctik’s team and our
clients! Cédric is freelance.

Web Designer / Dev. Front-End / Graphic
designer Wordpress, Drupal, Campaign
monitor, SEO...



Quentin KETELAERS

Creative director

Quentin is Arctik creative director.

He is in charge of all visual production,
including, print and web design, video
production, digital media, Apps etc. He
has also worked as computer graphist for
The Royal Institute of Natural Sciences

in Brussels. He earned a Bachelor in
computer graphics from the Haute Ecole
Albert Jacquard in Namur (Belgium).
Quentin speaks French and has a good
command of English.

Nathalie FRANCOIS

Creative director

Quentin and Nathalie work as a creative
duo, they are Arctik creative directors!
Identifying the latest trends, they
collaborate with designers, copywriters,
and IT team to create a vision for our
clients. They oversee the visual process,
develop creative concepts and are in charge
of visual production, including, print, web
design, video production, digital media,
Apps etc.

Mariana CADENAS

Web-documentary director /
journalist / content producer

Mariana is a visual storyteller, trying to
understand the World through human
connections.

As video journalist she worked in
broadcast television for Public and Cable
Networks in Latin America. Mariana is
specialized in designing production plans,
field production and postproduction

with knowledge of camera operating

and shooting with both film and video
equipment.

She is a DocNomad in Europe with

a completed Erasmus Master in
Documentary. She is fluent in English
and Spanish.
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BEBiodiversity

#BeBiodiversity be

#BeBiodiversity

Notre consommation menace-t-elle |a biodiversité ?
Découvrez votre profil consommation et son impact sur
I'incroyable variété de notre planéte
(Et tentez de gagner quelques éco-cadeaux !).

SPF developed an educational
survey to raise awareness
among citizens highlighting the
link between particular aspects
of biodiversity and their daily
consumer actions.

Client: SPF Public health, food chain
safety and environment. Multilateral
and Strategic Affairs Services.

Date: 2018 - 2019

arctik.tech/bebio
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> Assistance in writing the questionnaire
> Creation of the platform design

> Collection of consumption profile data
1/6 - Pour me laver, j'utilise : for recording, analysis and presentation

W Un pain de savon.
o Undhe > Design of a digital marketing strategy
] > Implementation and follow-up of this
= campaign

> Deployment of public relations actions

> Impact evaluation
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BECIRCULAR

The Brussels Regional Program
for a Circular Economy has
3 objectives:

- Transform environmental
objectives into economic
opportunities.

- Relocate the economy to Brussels
- Create local jobs

Client: Region Bruxelles-Capitale
Date: 2016 - 2020
www.circulareconomy.brussels




PASSEZ A 'ECHELON
SUPERIEUR AVEC
VOTRE PROJET EN
ECONOM!™ TIRCULAIRE!

Licipez a 'appel
a projets BeCircular!

CONSTRUISEZ CIRCULAIRE!

r"

cipez a I'appel
a projets BeCircular!

>
>

Visual identity and branding
Webdesign
Desigh communication strategy

Organise annual conference and awards
ceremony

Dissemination of good practices and policy
change

Local businesses collaboration (3R, new
business models, construction)

Draft monthly articles for newsletter and web

> Support media relations with local and national

press [sponsored articles, press tour)

Social media engagement Video productions
and animation, photography

Relation with Regional -city counterparts -
for benchmarking of good practices




Climate Fit City

CLIMATE-FIT aims to encourage
a market uptake of urban
climate services in Europe. The
goal is to establish a European-
wide service that will translate
scientific urban climate data to

| - better anticipate and cope with
Ww,ﬂwm“"“:‘:;‘m;u“ o climate change effects.

il

Client: European Commission
DG Research & Innovation

Date: 2017 - 2019
climate-fit.city

.
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Your one-:
urban climate

dal

Your one-stop shop for
urban climate data and
services

> Visual identity

> Layouts

> Webdesign

> Social Media Management
> Videos § Motion Design

> Promotion of the project at events and
workshops

> Conference organisation




Digital Water City

Leading urban water management to its digital future
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WHERE?

European cities face major
challenges to achieve sustainable
management of urban water
systems. With the potential of data
and smart digital technologies,
Digital-Water.City’s main goal is to
boost the integrated management
of water systems in five major
European cities.

Client: EASME
Date: 2019 - 2022
www.digital-water.city




Digital
"L o Water
.City

Leading urban water management
to its digital future.

Objectives:

= the protection of human health
a e r = the increase of performance and return on investment of water infrastructures

= the involvement of citizens in urban water

City @ e @

Health Performance and Public
Protection return on investment involvement

digital-water.city
wdigitalwater_eu

> Communication and dissemination strategy
> Visual identity and communication kit

> Website development and content creation
> Social media management

> Video productions




ECODYNAMIC ORGANISATION LABEL
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The Ecodynamic Enterprise

Label is an official and free
accreditation. It rewards and
encourages companies, non-profit
organisations and institutions

in the public or private sector

in Brussels that take action to
reduce the impact of their activity
on the environment.

Client: Label Entreprise
Ecodynamique

Date: 2018 - 2020
www.ecodyn.brussels




LE MANAGEMENT ENVIRONNEMENTAL, > crestiedirecton
GARAPPORTEQUOI? ) - > Digal campatgn

Bénéfices et réalisations concrétes "/ L Video production
® .\"v > Newsletters
> webdesign and development

> Metrics and demographics

ENTREPRISE
ECODYNAMIQUE

BRUXELLES ENVIRONNEMENT

Conférence & débat | Cérémonie de Labellisation | Networking cocktail

- ' He codyn
® e

DECOUVREZ
.. LES NOUVEAUX
SITE LAVOISIER . ‘ LABELLISES

LE LABEL ENTREPRISE
ECODYNAMIQUE DEVOILE
SON NOUVEAU SITE WEB!

o (o) Wl ENTREPRISE
ECODYNAMIQUE !

Namd/
Labellisez-vous !

RUE DES SABLONS.
ENTREPRISE
ECODYNAMIQUE
BRUXELLES ENVIRONNEMENT




Eco-innovation Action Plan

The Eco-innovation Action Plan
aims to promote eco-innovation,
moving the EU beyond green
technologies and fostering a

: comprehensive range of eco-
e e RING BIODIVERSITY | innovative processes, products

— gy

S & and services.

\ } : also informs policymaking so a5 to better safeguard
Lo v los=. Blod|vessity manitoding has a long history in
" " 3 Foree of the UN Comvention on Biological Diversity

vention in the early 19905, a lot has changed in the

nd share information. New technologies offer new
=nice, which need to be (ntegrated in order to support
-

SPECIALISED APFS, IMAGE RECOGNITION SATELLITES
OMLINE PLATFORMS AND sip
REFORTING SYSTEMS

Client: European Commission,
DG Environment
Date: 2012 - 2016

ec.europa.eu/environment/ecoap

=ase its renewed Biodiversity Strategy for 2030,
7

BUT Raw DAT 1o

NOT Eno
collection ang re UGH
10 Making dagq el ‘j::.:"dﬂrds am;

Plantz, animals, ecosystems and genetics are
Where does the data go? widely covered. However, while some species get a lot

= of attention {e.q. birds, butterflies) athers remain
The EU has more than 600 monitaring schemes!, including national i d (e, d . .
schemes, which ensure data curation and collatian, such as: ez i > Editorial board

a > Infographics
P¥ g Xz > Social media
me

Nz

e From local population to qualified scientists, > Events
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Economie circulaire en
Region de Bruxelles-Capitale

The book “L'Economie circulaire
en Région de Bruxelles-Capitale”
provides a state of play of the
Brussels-Capital Region’s
progress as a Circular Economy
pioneering city.

Date: 2019
www.circulareconomybook.brussels




W conomie circulaire

B Eeenomis lindaics

> Book creation from A to Z

> Content creation in English, French and Dutch
> Tailor-made layout

> Infographics

> Picture selection and custom photography

> Webdesign

> Digital marketing, social media advertising

> Media relations and press conference
organisation

> Project management (coordinating with
suppliers and partners for translation,
printing and sales)




H#EEACHDROPCOUNT

For a Greener Europe

E3 MESSAGE ON A BOTTLE

Using art and science 10 increase awarenass of marnne polution
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A sea of change is just many

tiny drops. That's why the EEA
and Norway Grants have funded
over 1000 projects in Central and
Southern Europe and the Baltics
to protect the environment and
combat climate change.

All of them are drops that create
greener Europe.

Client: EEA Grants - Norway Grants,
Financial Mechanism Office

Date: 2019- 2020
www.eeagrants.org




> Digital Campaign Branding
> Campaign Website

> Communication Strategy
> Social Media Management
> Videos § Motion Design

> Stakeholder Engagement

FEACH
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B g Sy

Blue School
in Slovakia




THE EUROPEAN ENVIRONMENT -
STATE AND OUTLOOK 2020

> Expert conference facilitations

> Video productions

> Creative designs & Print materials

> Communication support

Client: European Environment Agency

Date: 2019-2020




European Resource Efficiency
Knowledge Centre EREK

EREK provides European SMEs
with practical information, advice
and support on how to improve
their resource efficiency in a
cost-effective manner.

g
¥
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»
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c s C Client: EASME
| Date: 2016 - 2019
O P E N R E_l S O U R C E www.resourceefficient.eu
-

Be part of the European Resouree
Efficiency Knowledge Cen




> Communication strategy

I_ > Digital marketing, inbound actions,

‘”? P S | re | social media presence

¢ > Promotional materials (animation videos,

video interviews, visual identity...)

A A Bl > Public relations and synergies
" ;
' T 19[03 \ (major European events, workshops

Lessons learned from delivering and conferences)
resource efficiency support pregrammes
to SME’s in Europe

12:00 - 14:00 |
cET 4

> Conferences organisation
> Direct links with circular economy policies

> Media relations in EU MS. Coordinated
action with local authorities for press tour
#EREK  #ResourceEfficiency

I_ European
EREK &5

ENERGY EFFICIENT
HOLIDAYS WITH EREK

KICK-START YOUR
nr.; OURCE I’FI'-II'.iIHI.'.r
J.I:ll'lﬂNE'l'

allows your company to
remanufacture success

= Eurcpean
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ENHANCE

The ENHANCE project develops
and analyses new ways to enhance
society’s resilience to catastrophic
natural hazard impacts (Heat
waves, forest fires, flood, drought,
storm surge, and volcanic
eruptions). The project contributes
to the development of new multi-
sector partnerships to reduce or
redistribute risk.

enhance g¢ N W i Do A g

HOMERAGE ATROBUETION (CASE STLDIES

enhance g8

Client: ENHANCE
Date: 2012-2016

http://euaffairs.brussels/enhance/
index.php




Reinhard Mechler
ITASA; Austria

> Visual identity and communication kit

> Print materials [flyer, policy briefs,
media and event materials)

> Newsletters

> Video productions

> Website development and management
> Event organisation

> E-learning platform

> Project’s book editing



EU ECOLABEL

EU Ecolabel helps customers
identify products with a voluntary
label promoting environmental
excellence which can be trusted.

g 1D 17>
1\JU039 4

1
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Client: European Commission
DG Environnement

Date: 2017 - 2018
www.ecolabel.eu




EU Ecolabel Stakeholder Engagement
The Showroom - Paris, La Défense

— &R

EU Ecolabel
products & services

Inside: 2266 e 150

Passer-by: 65,462

Visitors

Media announcements

6 Workshops

ECO-SPEED DATING 4 A N ; Social media [} W
AFTER WORK SESS|ONS Yoy

HIGH-LEVEL INAUGURATION "7 NS : Reached’through facebook: 61,000
4 ' ) Reached through twitter: 64,000

T I

i /
=1 P
Fk A

Au programme :

Develop a communication strategy and
practical communication tools

Integrative and compelling branding
strategy

Key messages for different target
audiences

Variety of targeted communication
actions (editorial work, social media and
stakeholder engagement)

Oversee creative work (video and visuals
productions)

Media relations

Draft press releases and sponsored
articles.

Design and setup of the EU Ecolabel
showroom (Brussels and Paris)

Online interactive display on Europa.eu



IMPREX
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PEDRO

Agricultural Engirieer,
Irrigators Association,
Segura River Basin, Spain

MARIEKE

IMPREX is an interdisciplinary
project that is advancing hydro-
meteorological forecasting systems
for better anticipation on future
high impact hydrological extremes.

Client: European Commission
DG Research & Innovation

Date: 2015 - 2019
www.imprex.eu




> Communication and dissemination plans

OO T T T [ —

& 1€ Wi . > Visual identity (project logo and website)

scevey BB Wermmscoon M AWCTHAAL  beres @ B0 Sk teeE [ s e . SAS <m0 D sl [ W e

> Print materials (flyer, posters, media and
event materials)

> Direct outreach activities, including media
outreach and briefings

> Promotion of research findings to local
authorities (Regions and Cities)

> Direct links with decision-makers for
impact/risk-management modernisation

> Promotion of the project at events and
workshops

> Social media management
> Video productions

- > Design of information materials (fact
Do e sheets, brochure)

IMPROVING - e > Developing a serious game
PREDICTIONS ANDY ! 4 : 5

MANAGEMENT OF :

HYDRELOGICAL

EXTREMES




P 2 & | With the growing importance of
A - _,_ | = ] circular initiatives, the Brussels-
i RS e corsommatinenbolgn? | T e D Capital Region has updated its
C mﬂ‘i’: Ma,"' 7)e g o n| g~ waste management strategy,
A b | 47N g rethinking waste as a valuable

resource. The new Plan contains
60 measures aimed at reducing the
production of waste and increasing
reuse and recycling.

Client: Bruxelles Environnement
Date: 2018-2023
www.environnement.brussels




SALON

ZER:.: DECHET

TOUR & TAXI 4

Plus d'infos? www.salonzerodechet.brussels

> Creation of a website
> Advice on communication strategy

> Promotion of the “Zero Waste Exhibition -
Business” on social networks [promotional
campaign and online presence on the day of
the event)

> Drafting of a brochure on the use of single-
use plastic bags

> Realization of computer graphics

> Production of a video on the launch event of
the Plan.

S het
gruxelles, l= Zéro Dec! |
1 :_g{ en pleine croissance - !



POWERSTEP

POWERSTEP

O YOUR FLUSH, OUR ENERGY

FULL SCALE DEMONSTRATION OF ENERGY POSITIVE
SEWAGE TREATMENT PLANT CONCEPTS TOWARDS
MARKET PENETRATION

POWERSTEP demonstrates

the novel concepts and design
treatment schemes of wastewater
treatment plants that will be net
energy producers.



5 POWERSTEP

Raw Brimary Activated
Wastewate treatment sludge process

F—

Sludge

Sludge

Desvatenng Araerobic Digestion

UNDER ESTIMATE

THE POWER OF
WASTEWATER!

RABEA LUISA SCHUBERT - Case study manager
il Fratiy fditer et g

> Strategy

> Visual identity and communication kit

>

>

>

>
>

>

Print materials (flyer, policy briefs,
media and event materials)

Public and password protected website
& thematic websites

Events organisation
(4 regional workshops & final workshop)

Promotion at events, workshops
and summer schools

Media outreach, targeting scientific
publications and national media

Final communication towards
selected interest groups

Social media management

Media campaign
(press releases, article placements...)

Video productions

U POWERSTEP




RECEIPT

REmote Climate Effects and their Impact on European sustainability,
Policy and Trade

RECEIPT aims to create a
plausible picture of Europe’s
vulnerability to remote climate
risks by connecting climate risks
s outside Europe with potential
consequences for key European

ManiFacturing

CLIMATE HOTSPOTS

4 e

Impacts in Europe

i el pt ® @BE

At socio-economic sectors.
rylires Focus sectors Climate hotspots Exakeholder werkshops = ”“‘“’““w:r« B
pot areas outside of Europe Cllent: EASME

Date: 2019 - 2023
www.climatestorylines.eu

REmote Climate Effects and their Impact on
European sustainability, Policy and Trade




Climate risk
storylines

connecting
Europe
to the worild

v
ReCeipt

#climatestorylines

> Graphic ldentity (logo, icons, brand guidlines)
> Layouts (poster, brochure, roll-up)

> Website

> Social Media Management

> Videos § Motion Design

> Picture Selection

> Content development




ASF

Avocats Sans Frontieres

Rapport annuel

Annual report
Jaarverslag

2019

Avocats Sans Frontieres is

an international NGO specialising
in the defence of human rights
and support for justice.

Client: ASF
Date: 2020 - 2021
www.asf.be




> Design work

P o g ! .
it v > Layout of various types of products

(brochures, leaflets, flyers)

> Creative concept (logo)

Table desmatiéres




Blue Bioeconomy Forum

The Blue Bioeconomy Forum

was set up in 2018 as a platform
for entrepreneurs, researchers,
government officials and other
stakeholders. Arctik /Technopolis
Group supported the European
Commission in developing visual
tools to facilitate the discussions
and interactions between 300
participants.

Client: European Commission - DG for
Maritime Affairs and Fisheries

Date: 2019-2020
https://knowledge4policy.ec.europa.eu/
organisation/dg-mare-dg-maritime-

affairs-fisheries_en




ARCTIK.EU

info@arctik.eu | @Arctik_eu
+32 (0) 2 648 58 81




